Panel discussion:
Change of Ethics in Future Food
Industry
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simultaneous of 2 "CULTURES"

in our time

MAXIMIZATION CULTURE

Self-dramatization of the facets
of the “Me"

Defying boundaries:
"Forever Young"

Increasing life opportunities:
"Lifestyle Switching" /
"Anything goes"

Dissolution of firmly established orders:
Increase of
freedoms

Consequences: 8\ ‘ N
Identj t \
T PRS

Loss of control & stability

70s 80s 90s 00s 10s 20s

Source. concept m cultural research 2010-2020

20s 10s 00s 90s 80s 70s

CULTURE OF REFLECTION

Search for meaning and identity:
Turning away from "appearance” -
towards "being"

Glorification of the simple life: "Sharing
instead of owning" / "Consistency
instead of arbitrariness"

Morals and ethics are gaining in
importance: sustainability

A return to originality
and authenticity: nature

Opening up to Eastern philosophies of
life (e.g. Buddhism)
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The "greedy consumer” of the "maximization culture’
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Source: Kreutzer, Land,
Digital Darwinism, 2016,



The consequences of ,,greedy*“ consumption

On the one hand:
Decoupling & emptying

On the other hand:

The downmgﬁﬂ\ggnbbsts of

and consumer
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Deeply rooted, new desires (for conscious consumers!

New consumer Purpose
images




Consumption is under high voltage today

Paradoxical wish:
Radical change without drastic changes

-

Growing moral
standards

Schwierigkeitsgrad und Wirksamkeit klimafreundlicher Entscheidungen
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Diagnosis: The paradoxical consumer

No
Future

responsibility
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Take up the traditional and
make it (ethically) bette

“¥’Rethink” — “novel food”
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Creatln 'new tradltlons

New connection to generally emerging trends fuswn k|tchen mternatlonal
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Thank you for your
attention!

concept m research + consulting GmbH

Konrad-Adenauer-Ufer 39, 50678 Cologne +49 (0)221 923590-10 Fax -22
MedonstralRe 20, 14532 Kleinmachnow / Berlin
5F, CBC Int'l Building, No. 316 Young An Dong Li, Chaoyang District Shanghai

Thomas Ebenfeld

Managing Partner / co-founder
thomas.ebenfeld@conceptm.eu



