








MEAT CONSUMPTION PER CAPITA IN GERMANY
IN THE YEARS 1981 T0 2023 (IN KILOGRAMS)
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Quelle(n): Bundesanstalt fiir Landwirtschaft und Erndhrung: Thiinen-Institut; Statistisches Bundesamt; Deutscher Jagdverband; ID 36573
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Brand Average
100

Source: BrandEvaluator Kantar — Innovation Leadership Rigenwalder Mihle - March 2024



Brand Average
100

Source: BrandEvaluator Kantar — Innovation Leadership Rigenwalder Muhle - March 2024
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